
 
Company Name:  _________________________________________________________________ 
 
Coordinator: _____________________________________________________________________ 
 
Address: ________________________________________________________________________ 
 
City: ______________  State: ______________  Zip Code: __________________ 
 
Telephone: ______________________ Fax: ______________________ 
 
E-mail: _____________________________________________________ 
 
 
Sponsorship Opportunities 
 
Sponsorship Packages:    A la Carte Sponsorship Options: 
 

Platinum ($7,000)    Internet “Buyout” For The ASA Annual Meeting ($10,000) 
Gold ($4,000)     Hotel Key Cards  ($6,500) 
Silver ($2,000)     Annual Meeting Bag ($5,000, up to 4 sponsors) 
      Annual Meeting Lanyards ($4,000) 
      **If you would like to provide a custom sponsorship,  
  contact the ASA Meeting Services for help. 
 Exhibit Hall Break ($1,000 up to four sponsors) 
      Honorary Reception ($1,500) 
 
 

Payment  
 
Total Sponsorship Cost  $__________ 
Invoice  
Check (Make payable to ASA) 
Credit Card (Please complete information below) 
MasterCard  VISA  AMEX 
 
 
 
Credit Card Number/Expiration 
 
Name on Card 
 
Signature 
 
 
 
Return form to: Lee Morris, Meetings & Exhibits Coordinator, American Sociological Association ~ 1430 K Street, NW 
~ Suite 600 ~ Washington, DC 20005 ~ (202) 383-9005; Fax (202) 638-0882 or exhibits@asanet.org. 

Sponsorship Reservation Form 

 

109th Annual Meeting 
August 16-19, 2014 
Hilton San Francisco Union Square and  
Parc55 Wyndham Hotel 



ASA Policy on Exhibits, Advertisements, Sponsorships and Sales  
 
All items exhibited, advertised, sponsored, and/or sold under the auspices of the American  
Sociological Association (e.g., at the Annual Meeting, in Footnotes, or in direct mailings to the ASA 
membership) must be of a nature that they can reasonably be considered to be (1) "tools of the 
trade" by sociologists acting in their professional capabilities as faculty, students, and/or sociological 
practitioners; (2) of benefit to individual members (e.g., insurance offered at competitive rates be-
cause of group membership); or (3) of benefit to the ASA while insuring that individual members 
have adequate information regarding costs to subscribers (e.g., credit cards, a portion of whose  
profits go to the ASA).  
 
The character of the exhibits, advertisements, sponsorships, or sales is subject to the approval of the  
Executive Officer or her/his designee. The ASA reserves the right to refuse any application for exhibit 
space, advertising, sponsorship, or sales, and to curtail or cancel any such exhibit, advertisement,  
sponsor, or sale which, in the sole judgment of the Executive Officer, does not conform to these  
guidelines. This policy applies to unacceptable displays, advertisements, or sales of novelties and  
souvenirs, as well as the personal conduct of exhibits or their representatives.  
 
As an advertiser, I will abide by ASA's policy on exhibits, advertisements, and sales as stated in the agree-
ment above. terms, conditions, and regulations as printed on page two of this form. 
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